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Our customers
have changed,

we heed to meet
their expectations.
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Customers’ changed expectations

83% of travellers think
sustainable travel is vital

61% say the pandemic has
made them want to travel more
sustainably in the future

49% believe there aren't
enough sustainable travel
options available.




The growing
movement of
purpose led
business.
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The lasting
impact of
o face
learning an
experience.
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