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Jur Vision

* To continue to secure WA as the premier destination in
Australia to experience the world's oldest living culture
through accelerating the growth of a strong authentic
Aboriginal tourism industry.
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. WAITOC We Are Indigenous Tourism On Country

* The premier Aboriginal advocacy body educating and
leading government and industry on the aspirations of
Aboriginal tourism businesses and their global market.
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JUELOre Yalues

°* Empowerment

* Positive social and economic outcomes

* Create pride in its people

* -Showcase and fosters traditions

* Develop a sustainable Aboriginal tourism industry in Australia.

* Culturalisation of commerce and not the commercialisation of culture.




GOVERNMENT OF
WESTERN AUSTRALIA

2021 - 2025
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Jina .0 BCTIVES

Welcome to Country Art Installations at key visitor centres
Capacity building for Aboriginal event organisers

Host Aboriginal tourism conferences

Support a Welcome to Country bookable database for WA

Create a back of business support hub for Aboriginal tourism in WA
WAITOC Aboriginal Tourism Academy of WA
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Jusiness Uevelopment

* Embracing our slogan:
Ancient Tracks, New Journeys

* Working with people right
across WA to discover and

develop unigue and
authentic experiences

* Enabling stories to be told
the way the custodians want

Abgriginal Tourism
Businesses

Pilbara

TN

|

Mid West Goldfields - Esperance

N

Wheatbelt

Great Southern

2.5m

~

Kimberley /

J

744k

429k

940k

306k

709k

690k

1.05m

31.7m

659k




* Thanks to the release of the Jina Plan we have been able

to expand our business development activities

* Over the 2021-22 period we have supported the growth
of 47 Aboriginal Tourism Business

* |Inthe 2022-23 period our support offerings will extend to
Aboriginal Events, allowing us to support some iconic WA
festivals and work with communities to deliver new ones.




Julaing SuStanapiL

* Allowing focus on core business with enhanced back-office support

* Empowering business growth through statewide training and
mentoring initiatives

* Developing pathways for youth to enter the industry







h 2022 WAITOC
membership has grown
t0 281 businesses
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L e -+ 32 Members
V2 S & - Social Reach 146,000

T - Clicks 2,300

. TV Reach over 500,000

. Ad+inserts — 120 K The Senior

- 1000 brochures at 4WD Adv. Show
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- Reach 160 00
- Sunday Times:400,
- (oles Checkouts
- Clicks 4000

- 29000 Msgs and

- Orders exceeded
capacity in 2 days
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Score this



- Launched a WAITOC Shopping Hub -
- 23 Shops with a Rising Trend
- Reach 137 000
« EDM to new AFL database
Clcks4300 7 -
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- Consumer and Trade
- 4WD Adventure Show

- Caravan and Camping Show
- TWA UK/EUROPE Roadshow

ATE Australian Tourism Exchange
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Waitoc.com

- (G0ogle Page |
- Bounce Rate (.59% 800
- 54000 Users
- Campaign Spikes L
- 8,300 Member Referrals o

01 01 01 01
Jul Oct Jan Apr
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- Organic Search 54%
- Social 26.79%

- Direct 16.79%

- Referral

549%
26.7%

m Organic Search ~ m Social = Direct Referral
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- Growth of platforms -y

- Facebook is a key
campaign platform

- Instagram is about reach et CBIN
- Developing Tik Tok YouTube 2. Billion

Instagram / Billion

Facebook ¢.9 Billion




I3 Top Facebook Posts

@ Aboriginal Tours & Experiences S
Published by Di Belov - 27 barch - &

Talented Tots at Boola Bardip

Boorloo Aboriginal Cultural Experiences
26 March - gy
Today we danced at the WA museum with a cute little handful of cur Little Doorum Dancers,

We'd like to do a special shout out to baby Djarlu for his first dance... See more

3,197 303 -

People reached Engagements Distribution score Bop s BT

NATIONAL RECONCILIATION WEEK 2022 DUAL NOONGAR-ENGLISH FRONT PAGE {The West Ausdnofion)

aodjara
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keny koombar kadadjiny
(New PM sefs out his initiol major moves)

KADINY
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(PP TRIAL THIST)

& THE PERTH MINT

Committed to reconciliation. v .

perthrminLoameresondaliation
Y

[ o,

b etk Bl Pabt Iy { ke Fry Eobias My fed
e

The West Australian @

26 May at 20:07 -

The special bilingual Noongar-English front page of The West Australian for National
Reconciliation Week 2022 (translated by Alison Nannup).

2,888 219 -

Peaple reached Engagements Distribution score Boost a Post



(©) Top Instagram Posts

waitoc
Kununurra, tern Australia

waitoc G Can you believe it? G

Such stunning secrets kept at the tip of the Kimberley. Be taken
back in time, just a humble 40 000 years, when the native
Aboriginal people would live and thrive here.

Immerse yourself in the spirit of Purnululu, and lose yourself to
the bungle bungles.

#aboriginal #aboriginalaustralia #australia #westernaustralia
#bunglebungles #purnululunationalpark #tour #culturaltour
#tourism #indigenous #nativepride #history #culture

[ o '

View Insights

Qv

. ﬁa Liked by sundayislandtours and 63 others

)

@ Add a comment...




(©) Top Instagram Posts

waitoc

Dampier Peninsula

waitoc & Head to the #dampierpennisula and be welcomed by
all these adorable smiling face at @gumbananwildernessretreat.

Did you know that tour guides give each other tours? Well
@ngurrangga_tours visited @southern_cross_at_lullumb and
@sundayislandtours and had a ball!

GRS
o A ;

a6

An amazing opportunity to hunt for mudcrab with Bolo and have
a delicious meal! Or learn about the land and culture from
Rosanna. Clinton highly recommends!

#australia #australiagram #westernaustralia #waitoc

#culture

View Insights




gram Posts

waitoc

waitoc & A very exciting opportunity to dive deep into the
Noongar culture. Learn, from Whadjuk Noongar woman Sharon
Gregory, animal and place names, pronunciation, sentence
structure and cultural context. Check it out here:
https://stayhappening.com/e/noongar-language-lessons-term-
two-2022-E3LUUMVM775R?
fbclid=lwARONLSfBNC9gOuQzKnw_ERd4TWVO0cpOI6310gdESMV
G_OmllIgsAQ0JHQZMOo

#aboriginalaustralia #aboriginalculture #learning
#noongarboodja

View Insights

QY

= Liked by kaarak_dwellingup and 69 others



Top Instagram Posts

' Kimberley

sungle Bungle Guided Tours

Immerse yourself in the spirit of this ancient place.

< Bungle Bungle Guided Tours offer a unique experience,

providing quided walking tours with an Aboriginal
perspective of the World Heritage-listed Purnululu
National Park. Locally owned, our experienced quides
showcase the cultural significance and history of the
Bungle Bungle.
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If you have any questions about this report,
please contact WAITOC's CEO using the following
contact details:

e LONTACT

Ancient Tracks-New Journeus

Robert Taylor By Post:
0419 921 946 Canning Bridge

ceo@waitoc.com Applecross WA 6153
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LONTACT INFORMATION ¢ BT

If you have any questions about this report,
please contact WAITOC's CEO using the following
contact details:

Robert Taylor By Post:

CEO WAITOC PO Box 1015

0419 921 946 Canning Bridge
ceo@waitoc.com Applecross WA 6153

www.bcard.ly/wtrt
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