
ACCESSIBILITY & UNIVERSAL DESIGN

for 

INDIGENOUS TOURISM



CULTURE • 60s Crippled

• 70s Handicapped

• 80s Disabled

• 90s Physically challenged

• 2000’s Impaired

• 2010 Accessible

• 2020 Universal  



ACCESSIBILITY



DISABILITY
STATISTICS



DISABILITY 
ACCESSIBILITY
UNIVERSAL 
DESIGN

• Access to Premises – Base compliance 
for base building – AS 1428.1 2009

• Accessibility – AS 1428 series 

• Universal Design – 7 principles

• Safety in Design

• Disability Discrimination Act (DDA) Compliance –
functional, equitable, independent, dignified

• Economic benefits



UNIVERSAL DESIGN Equitable Use ¶ The design encapsulates the needs of the whole community 

without disadvantaging or stigmatising any one individual or 

group e.g. encompasses diversity

Flexibility in Use ¶ The design accommodates a wide range of individual 

preferences and abilities e.g. different event modes

Simple and 

Intuitive Use

¶ Use of the design is easy to understand, regardless of the 

user’s experience, knowledge, language skills, or current 

concentration level e.g. seamless and predictable movement

Perceptible 

Information

¶ The design communicates necessary information effectively 

to the user, regardless of the ambient conditions or the user’s 

sensory abilities e.g. new wayfinding technologies such as “ 

Blind Square”

Tolerance for 

error

¶ The design minimises hazards and the adverse 

consequences do accidental or unintended actions e.g. the 

primary pathway is the accessible pathway for all

Low physical 

effort

¶ The design can be used efficiently and comfortably with a 

minimum of fatigue e.g. large vertical rises have lifts and / or 

rest hubs along extensive pathways

Size and Space 

for approach and 

use

¶ Appropriate size and space is provided for approach, reach, 

manipulation and use regardless of the user’s body size, 

posture, or mobility.



•DISABILITY, IMPAIRMENTS, ILLNESS don’t 

matter

• Accessibility is about NEEDS not about 

categories or definition

• A wheelchair user needs a bus with a 

hoist, no steps, enhanced circulation and 

an accessible toilet with shower. 

•High expectations of experience

ACCESSIBILITY



• Accessible tourism  = $8 billion, 

• $9.1 billion spend by Chinese tourists 

inbound to Australia.

•Baby Boomers have greater wealth due 

to superannuation

•Seamless journey – one broken link = 

inaccessibility

ACCESSIBLE TOURISM



PRIORITIES



EXPERIENCE
• Website and tourism partners, visible from 

the front page

• Confirmation of accessible features when $ 
paid

• Transport

• Accommodation

• Attractions

• Food and Beverage

• Services including medical



SIMPLE THINGS
• Accessible drop offs with direct line of sight 

with shade / shelter with rest seating and a 
drinking fountain

• Accessible reception counters

• Baby change tables / showers / first aid kits

• Clear building lines - linear and predictable 
pathway design

• Functional doors 

• Lifts

• Stairs with natural lighting, handrails and 
stair nosing



• Graded walkways with consistent surfaces

• Accessible rooms across the range of types 
with adjoining rooms for families or elderly 
parents

• Rationalization of tactile indicators, yet 
maximization of color and texture

• Accessible Workplaces i.e. height adjustable 
desks

• Wayfinding signage with pictograms

• iBeacon – Blind square

• Non public / service areas exemptions 

• Accessible Emergency evacuation 

MORE SIMPLE 
THINGS



• Spiritual home of the Red Dust Heelers and 
home to Uncle Syd Jackson

• Develop a masterplan for the entire site to 
create seamless accessibility

• Create an all abilities memorial garden 

• Develop accessible accommodation and 
pathway links to key facilities

• Creation of an all weather training surface

• Links to TAFE training and leadership

ROELANDS VILLAGE



THOUGHTS • Accessibility and Universal design don’t  
care about disability, illness or impairments

• KPI – comparable level of service

• Staff training is the easiest investment - a 
smile and “How can I help you” is the start

• Investigate what you do and don’t have –
access audit and timelines for rectification

• If you planning on living a long life, you will 
require Accessibility – are you helping 
yourself

• A $20 sign that provides direction and a 
smile from your staff is the best start



LINKS WHO WE ARE
Unit 308, 87 Gladstone Street, 

South Melbourne

Phone No:   03 9690 0102

melbourne@mgac.com.au

www.mgac.com.au

Office Locations:  

- Sydney, 
- Brisbane, 
- Perth, 
- Woollongong

• https://toiletmap.gov.au/

• https://www.seniorsonline.vic.gov.au/seniors-card

• https://parkweb.vic.gov.au/visit/improving-park-access-
for-all/sherpa-volunteer-program-grampians-national-
park

• https://www.business.vic.gov.au/tourism-industry-
resources/Business-Tools-and-Support/accessible-
tourism/accessible-tourism

• https://www.makingtrax.co.nz/

• www.travability.travel
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