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Just how 
interested is 
the market?

85 68 79

11 26 27



Trend over time



Why didn’t interested ones do it?



Why didn’t dis-interested ones do it?



Now the detail



So what does this research boil down to?

Respondents – interested but didn’t do

Challenge: 27% said it wasn’t available and 20% didn’t have time

Possible solution: More product and more accessible / time responsive

Respondents – not interested and didn’t do

Challenge: 40% have had previous experience – ‘been there, done that’

Possible solution: Do it different and they may be interested



Making it more 
more accessible, 

or time responsive 
can cause 

compromise



How many galleries?

While the Northern Territory continues to 
dither over the location for a national 
Aboriginal art gallery for Alice Springs, 
South Australia is looking to usurp us as 
the nation’s home of Indigenous art.



Increasing immersion 
increases impact

Discussing 
(bigger picture)

Doing 
(involvement)

Demonstrating

Looking & listening

Level of 
immersion

Impact on the customer



Cultural centres can be vital doorways to getting 

visitors to authentic Indigenous tourism experiences

❖ But not if they don’t excite visitors

❖ The requirement to fully fund operations and develop reserves for evolving the exhibitions –

forces a focus on getting visitors excited as well as educated 

❖ Indigenous tourism in big buildings in the centre of cities makes most sense when the 

buildings connect the visitors to authentic Indigenous experiences and culture on country

❖ providing the hub linking to many spokes 

❖ educating visitors about protocols for being guests on country 

❖ coordinating marketing, back office operation and training for a host of businesses



Beyond display cases 
and static text

Find a story that 
matters, that has 

impact and 
relevance, then 

convey it in a way 
that places the 

audience inside the 
story

They had a tradition of 
HUMAN SACRIFICE. 

Every time that the ruler 
were to have a child, or 

dedication to a new 
temple, there would be a 

human SACRIFICE. 
VOLUNTEERED. Would 

you do this for Australia’s 
Prime Minister?



Looking at a 
bigger picture

1. What do we find when we go 
beyond a convenient stereotype?

2. Why are some societies more 
materially successful?

3. Why do some sophisticated 
societies literally crash overnight?

4. What can we learn from these 
societies?



Looking at a 
bigger picture

Breaking down Australian Aboriginal 
stereotypes

❖ Agriculture

❖ Fishing

❖ Housing

❖ Trade

❖ Didgeridoo practice



Looking at a bigger picture

Talking about issues, challenges 
and overcoming them



Looking at a 
bigger picture

Early steps by the 
National Museum



Looking at a bigger picture

Hundreds of paramilitary Native Mounted Police camps 
across Queensland, shedding light on Australia's violent 
frontier history



Looking at a bigger picture

Success stories and innovative thinking?

• Successful Aboriginal activists, leaders, scientists, 
athletes, role models

• Successful Aboriginal programs

• What are the challenges

• What are Aboriginal people saying that they want / 
need

• What can non-Aboriginal people do to be a part of 
debates and make informed, constructive input?

To address this stuff, interpretation of other 
Indigenous cultures has focused on being authentic 
and confronting, but avoiding a hard sell



How could we 
approach this?

- an integrated hub 
and spoke model?



Economic and social benefits

❖ Governments require cost benefit analysis to justify capital cost and detailed feasibility 

reports to establish commercial viability

❖ Direct economic benefits for Indigenous tourism businesses on country – bringing more 

(and better briefed) tourists and new jobs to often remote communities

❖ Social benefits that can help closing the gap from increased respect

❖ Challenging perspectives with truth telling to lift Indigenous self respect



A National Aboriginal Truth and Connection 
Centre

• A National Centre to tell the National story, issues and 
aspirations

• Help to change the National debate

• Must do for Australians, especially visiting schools

• Springboard marketing to direct people to the lead 
products

• Linkages to advice funding sources, governance 
/intellectual property advice, product development / 
interpretation marketing & distribution

• Location? Linked to National Institutions?

• See Apartheid and American African Museum



Conclusion

❖ A new form of Indigenous cultural centre can deliver better participation from people interested in 

doing Indigenous tourism 

❖ This new form of cultural centre will bring innovation and relevance to the market

❖ There is a growing market looking to be more immersed, more interactive and more challenged

❖ If we address this, we may generate really significant economic and social benefits



Thank you
www.smatourism.com


